
“Big Data” is one of those hot-button terms that keeps popping up in headlines but 
doesn’t necessarily explain itself—or its inherent value.

At first, big data sounds like something that would only be thrown around at an obscure startup, but, just below the 
surface, big data translates into usable, essential information for all businesses—regardless of size, age, or industry. 
When we talk big data and analytics, we’re essentially talking about helping companies make better, more informed, 
defensible decisions. So much data is generated every day in so many different capacities: financial transactions, 
communication frequency and mode, and website traffic and analytics. We’ve become experts at collecting and 
assembling this data, but when it comes to interpreting data-driven implications and making important changes, we 

can be left wanting.

To make a good, informed decision about your business, you need to get a holistic view of sometimes seemingly 
disparate datasets. Gathering all your data in one place might seem like a simple feat, but comparing marketing data 

to operational figures to financial numbers can quickly get confusing.

BIG DATA

STRUCTURED DATA SEMI-STRUCTURED DATA UNSTRUCTURED DATA

Data that can exist in 
columns and rows in a 
database

Quantitative information

Relational materials

Can be processed and 
organized using 
conventional data tools 
and methods

Examples: names, dates,
numbers

•

•
•
•

•

Data that may not exist in 
a database but has some 
organizational properties

Can involve a mixture of 
qualitative and 
quantitative information

Potentially relational data 
that has not been 
organized in a relational 
manner

Relatively easy to store 
but not necassarily easy to 
organize

Examples: XML, JSON

•

•

•

•

•

Data that exists in 
multiple, undefined forms

Qualitative information

Non-relational materials

Cannot be processed 
using conventional data 
tools and methods

Examples: video files, text 
files, audio files, social 
media posts, surveillance 
footage

•

•
•
•

•
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Identifying and gathering these distinct types of data can be a difficult and involved task, but once you’ve completed 
data collection, it’s a matter of analyzing that data to make your numbers work for you.
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To get started on your journey, contact New Resources Consulting. We’re in partnership with some of the most trusted 
names in the business. We’ll help find the best analyst for your project and guide you through the data collection 
process, helping you interpret your findings and create a plan that will reduce redundancies and optimize your 

business operations.

It’s important to look at analytics as a journey.
How you collect and/or use your data determines where you are on this journey.

The best data analysts meet clients where they are on their journey. Some companies need to start from scratch, while 
others may already have data collected but haven’t been able to act upon it.

Often, companies have the data available—but they have no idea what to do with it. A data analyst takes your data, 
organizes it, and creates visualizations that illustrate how the data can best work for you. The visualizations help 
companies learn more about outliers and trends, and can help establish data pipelines that can be used to forecast 

and predict behavior, activity, and challenges for the parent company.

PHASE 2

PHASE 4 PHASE 3

DATA
INFRASTRUCTURE

DATA
ENGINEERING

ADVANCED
ANALYTICS

DATA
VISUALIZATION

ANALYTICS


